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Acuity Swine

Content Management



 More than 

2x
industry average
engagement on 

social media

Consistently 

~50%
higher

“likes” than any
other competitors

Nearly 

4 minutes 
average reader
time on blogs

THE PAYOFF

The comprehensive content approach effectively was a push-pull strategy, 
moving readers from digital and social media to the content sources, with 
each source connecting the dots of research, technical implementation 
and conversational assessment of the efforts. Each channel saw higher 
than industry average engagement and direct feedback to the company 
leadership team. The strategy effectively launched the company with a 
visibility that exceeded their time in business.
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Let us tell your success story.

With a team of ag-centric agency veterans, BLNKPG has a passion for all things rural and sharing the stories that help 
support both its legacy and growth. Developed with a client-partnership mentality, BLNKPG is dedicated to driving results 
based on fresh ideas.
A BLANK PAGE IS THE BEST PLACE TO START.

Acuity Swine was a new swine genetics company founded by veteran 
geneticists respected in the industry. BLNKPG was tasked with 
positioning Acuity as an established entity on an expedited timetable 
in a small, and highly consolidated industry segment.

BLNKPG developed a comprehensive content management plan 
designed to showcase Acuity’s swine genetics expertise and what 
differentiated them from other genetics programs in the space. The 
three-prong plan included video interviews, blogs, hosted content and 
social media and digital content intended to drive engagement. Videos 
produced by, and appearing on, Farms.com addressed emerging 
swine research topics and featured Acuity geneticists speaking with 
industry-leading researchers. A reader-friendly blog on Acuity’s website 
shared content from leadership. A partnership with Swineweb.com 
produced monthly articles on swine genetics from Acuity’s perspective. 
While technical in nature, the monthly pieces were easily consumable. 
BLNKPG promoted the three content initiatives with social media and 
digital resources.     

THE CHALLENGE

THE IDEA


